
Authors Reinsborough 
and Doyle say the stories 
we tell each other can 
lead to social change. 
They present a “story-
based strategy” that can 
“win campaigns, build 
movements and change 
the world.” 

1. RE:IMAGINING CHANGE

The text provides theories 
and strategies that 
scholars can use in their 
own research projects. It 
also provides several case 
studies that academics 
can use as engaging 
teaching tools in the 
classroom. 

3. SCHOLARLY USES?

Scholars whose research 
interests focus on political 
and social change 
movements, storytelling, 
digital and traditional media, 
social justice, sociology, 
psychology, and philosophy
will find value in this text.

2. SCHOLARLY INTERESTS?

A 1944 study showed people an 
animation of two triangles and a 
circle moving around a square and 
asked them “what’s happening?” 
Most said “the circle is chasing the 
triangles.” Conclusion? People are 
wired to create and tell stories. 

4. THE STORY EXPERIMENT

• NARRATIVE POWER 
ANALYSIS: “the theoretical 
framework that includes 
using the elements of story 
to deconstruct the stories we 
want to change, as well as to 
construct the stories we 
want to tell.”

• BATTLE OF THE STORY: 
the tactics to mobilize 
support and persuade people

• POINTS OF 
INTERVENTION: where and 
when to insert the story for 
maximum visibility

5. STORY-BASED STRATEGY

Like a frame around a piece of art, 
framing draws our focus to what is 
within. Social activists often seek to 
“reframe” an issue, to shift the 
perspective from those with “power-
over” others (governments, 
corporations) to those who “power-
with” (activists, advocates, vulnerable 
and oppressed communities).

6. FRAMING THEORY

8. CONFIRMATION BIAS

The authors say the problem is 
not what we don’t know, but 
what we do know. Our prevailing 
assumptions come from stories 
told by the dominant culture. 
One example is “You can’t fight 
City Hall.” Persistent ideas like 
these inhibit people from 
challenging those in power. 

7. CONTROL MYTHOLOGIES

• Whose stories have been 
ignored or erased?

• Thanksgiving is a celebration of 
peace. But on that day in 1637, 
700 Pequot women and 
children were slaughtered. Why 
is this event not part of the 
story?

• The Thanksgiving story is told 
by the Pilgrims, not Native 
Americans. “History is written 
by the winners.” (Churchill)

• Native American activists mark 
Thanksgiving as “The National 
Day of Mourning”, to honour 
the dead, and  publicize the 
continuing struggle of 
Indigenous people in America. 

9. DIVERSITY & INCLUSION

Greenpeace’s “Save the 
Whales” campaign: protestors 
shifted perceptions by placing 
themselves between the whales 
and the giant whaling ships. 
The whales appeared helpless, 
the whalers monstrous in 
comparison.

10. CASE STUDY: GREENPEACE

There’s a growing body of 
research on how storytelling 
can create social change, 
particularly on digital 
platforms. Researchers Jane 
McGonigal and Mary 
Flanagan have both written 
extensively on how digital 
games in particular can solve 
real-world problems, enhance 
creative expression, and 
encourage activism that can 
lead to positive social change 
in the world.

12. SUPPORTING RESEARCH

The Coalition of 
Immokalee Workers “Boot 
the Bell” campaign 
demanded Taco Bell “pay 
a penny more per pound” 
for tomatoes, to improve 
wages for tomato pickers, 
many of whom were low-
wage migrant workers. 

11. CASE STUDY: TACO BELL

THE	  VALUE	  OF	  STORYTELLING	  IN	  ACADEMIA

A psychological phenomenon 
that describes our tendency to 
ignore information that 
doesn’t fit our existing 
framework for understanding 
the world. When the brain 
receives information it doesn’t 
like, it begins to “search for 
ways to turn off the spigot of 
unpleasant emotion.” 
-Drew Westen, author of ”The 
Political Brain” 
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